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PFENNING-GRUPPE - SOCIAL-MEDIA-GUIDELINE

Das Internet ist langst fester Bestandteil
unseres Alltags. Es informiert uns und
bietet die Mdglichkeit zum schnellen und
unkomplizierten Austausch; per E-Mail
oder auf verschiedenen Social-Media-
Plattformen wie Facebook, Twitter & Co.,
in Communities und Blogs.

Das Internet ist ein oOffentlicher, je-
doch kein rechtsfreier Raum. Bei al-
len Aktivitaiten und Veréffentlichungen
im Web gilt es daher einige relevante
Punkte zu bericksichtigen. Aus die-
sem Grunde haben wir fir Sie eine
verbindliche Social Media Guide-
line zusammengestellt, die lhnen Orien-
tierung bietet.

1 « Gehen Sie bei jeder Verdffentlichung
im Internet sorgsam mit unternehmens-
bezogenen Informationen um. Als Mit-
arbeiter/-in der pfenning-Gruppe haben
Sie sich arbeitsvertraglich verpflichtet,
Stillschweigen Uber Geschafts- und Be-
triebsgeheimnisse zu wahren. Hierzu
zahlen auch die Namen unserer Kunden,
interne Ablaufe und Informationen zu
Auftragen oder Touren.

2. Bitte denken Sie daran, dass samt-
liche Veroffentlichungen der vorherigen
schriftlichen Einwilligung des Unterneh-
mens bedlirfen, wenn die Interessen von
pfenning logistics und/oder seiner Kun-
den berihrt werden. Stimmen Sie sich
daher immer mit der Geschéftsleitung
ab.

3. Private Online-Veroffentlichungen
auf Social-Media-Seiten, in Communi-
ties, Foren, Blogs, Wikis und andere For-
men der Online-Kommunikation sollten
Sie immer als privat kennzeichnen. Fiir
diese AuBerungen sind Sie personlich

verantwortlich. Nur von der Geschafts-
leitung autorisierten Personen ist es
gestattet, sich im Namen von pfenning
logistics zu duBern. Seien Sie sich be-
wusst, dass ihre Beitrage im Internet
offentlich sind und dies fiir einen langen
Zeitraum bleiben. Schitzen Sie lhre
Privatsphdre ~ daher im  eigenen
Interesse, wie auch im Interesse des
Unternehmens.

4. Als Mitarbeiter/in haben Sie grund-
satzlich das Recht, sich privat und auch
offentlich ber das Unternehmen zu au-
Rern. Wenn Sie dies tun, sollten Sie in |h-
rem eigenen Interesse und aus Respekt
gegeniber der Community mdglichst
deutlich machen, dass Sie nur aus lhrer
personlichen Sicht schreiben. Beachten
Sie dabei vor allem, dass auch hier die
Verschwiegenheitspflicht in Bezug auf
vertrauliche und betriebliche Inhalte gilt.

5. Wenn Sie einen eigenen Blog betrei-
ben und die Inhalte mit dem Unterneh-
men und/oder lhrer beruflichen Téatigkeit
zu tun haben, nutzen Sie bitte einen Zu-
satz (sog. Disclaimer) wie: »Die Postings
auf dieser Seite sind meine personliche
Meinung und geben nicht die Meinung
von pfenning logistics wieder.« Trennen
Sie zur Vermeidung von Missverstand-
nissen klar Meinungen und Fakten.
Machen Sie sich bitte immer bewusst,
dass Sie auch dann als Teil von pfenning
logistics handeln und dass alles, was
Sie veroffentlichen, einen (positiven wie
auch negativen) Einfluss auf die 6ffent-
liche Wahrnehmung des Unternehmens
haben kann.

6. Denken Sie daran, Urheberrech-
te anderer — auch die von pfenning
logistics — nicht zu verletzen. Beachten

Sie Personlichkeitsrechte Dritter, ins-
besondere auch das Recht am eigenen
Bild. Veroffentlichen Sie keine Texte,
Grafiken oder Fotos, deren Rechte Sie
nicht zweifelsfrei besitzen.

7. Respektieren Sie die Netz-Com-
munity. Verzichten Sie auf obszone
AuBerungen, personliche Beleidigun-
gen, Verunglimpfungen wegen Rasse,
Religion, Geschlecht oder Herkunft. Re-
spektieren Sie die Privatsphare anderer.

8. Zitieren oder verweisen Sie nicht auf
unsere Geschaftspartner oder Auftrag-
geber.

9. Erfahrungen zeigen: im Netz sollten
Sie auf Streit und Besserwisserei ver-
zichten. Wenn Sie einen Fehler machen,
korrigieren Sie diesen so schnell als
méglich. Wenn Sie friihere Postings und
Eintrage andern, dann kennzeichnen Sie
idealerweise diese nachtraglichen Ande-
rungen.

1 0 Ob auf Ihrer Website, einer Social-
Media-Seite, in Blogs, Foren oder auf
Twitter: Seien Sie stets authentisch
und vermeiden Sie es, offentlich zu viel
Privates von sich preiszugeben.

Hiermit erkenne ich die Social
Media Guideline der pfenning-
Gruppe an und verpflichte mich dazu,
diese einzuhalten, soweit die dortigen
Regelungen einen Bezug zu pfenning
logistics haben. Mir ist bewusst, dass
ein Verstoll gegen diese unter Umstan-
den zu arbeitsrechtlichen Konsequenzen
und/oder  Schadenersatzanspriichen
fihren kann.

---------
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PFENNING GROUP SOCIAL MEDIA GUIDELINE

The Internet is an established part of our
daily lives. It both informs us and provi-
des scope for rapid and uncomplicated
exchanges — be it per email or on various
social media platforms such as Face-
book, Twitter & Co., and in communities
and blogs.

Although a public domain, the Internet is
not beyond legal jurisdiction. Thus for all
Web activities and postings, a number
of relevant points should be considered.
That is why we have compiled a man-
datory Social Media Guideline to pro-
vide you with some orientation.

1. Diligently handle corporate-specific
information when matters are posted
on the Internet. As an employee in the
pfenning Group you have underta-
ken as per employment contract to
keep business and operating secrets
confidential. This includes the names of
our customers, internal operations and
information on orders and tours.

2. Bear in mind that all postings affec-
ting the interests of pfenning logistics
and/or its customers require the previous
written endorsement of the company.
Therefore always consult Management
in these matters.

3. Private online postings on social
media pages, in communities, forums,
blogs, Wikis and other online communi-
cation forms should always be marked
as such. You are personally respon-
sible for these statements. Only those
authorised by Management are permit-
ted to express themselves on behalf of
pfenning logistics. Remember that your
contributions on the Internet are public
and remain so for some considerable

time. Therefore it is in your own interest
and in the company's interest for you to
protect your private sphere.

4. As an employee you essentially have
the right to privately and publicly com-
ment on the company. In doing so, it is in
your own interest and also out of respect
for the community that you make it clear
that what you are writing is only your per-
sonal viewpoint. Do note that the secrecy
undertaking as regards confidential and
company content also applies here.

5. If you run your own blog and its
content impinges on the company and/
or your job, we would ask you to add
a disclaimer such as: »The postings
on this page reflect my personal opi-
nion and do not reflect that of pfenning
logistics.« To avoid any misunderstan-
dings, clearly separate opinions from
facts. Be quite clear that even then you
act as part of pfenning logistics and that
everything you post can impact (both po-
sitively and negatively) on how the com-
pany is perceived in public.

6. Remember not to infringe the copy-
rights of others — including those of pfen-
ning logistics. Bear in mind the personal
rights of third parties and especially the
right to personal portrayal. Do not post
any texts, diagrams or photos on which
there is any doubt about you having the
rights to them.

7. Respect the network community.
Dispense with obscene expressions,
personal insults and vilifications based
on race, religion, gender and ethnicity.
Respect the private domains of others.

8. Do not cite or refer to our business
associates or purchasers.

9. Empirical studies have shown that it
is best not to engage in disputes and a
know-it-all attitude on the Internet. Any
mistakes made should be corrected as
quickly as possible. Any changes made
subsequently to postings and inputs
should ideally be marked as such.

10. Whether you are on your web site,
a social media page, in blogs, forums
or on Twitter — always remain genuine
and avoid divulging too much in public of
what is private.

| hereby accept the Social Media
Guideline of the pfenning Group and
undertake to adhere to it to the extent
that the arrangements therein pertain
to pfenning logistics. | am aware that
its infringement can, under certain
circumstances, result in employment
contract consequences and/or claims
for damages.

---------
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PFENNING GRUBU - SOSYAL MEDYA KILAVUZU

internet, uzun zamandir giinlik hay-
atimizin vazgegilmez bir bileseni. Bize
bilgi sunuyor ve e-posta ya da Facebook,
Twitter ve benzerleri gibi farkli sosyal me-
dya platformlari (zerinden, topluluklar-
dan ve blog'lardan hizli ve sorunsuz bir
bilgi aligverigine imkani sagliyor.

internet, herkese agik, ancak hukuksuz
bir alan da degil. Bu nedenle, Web'deki
tim faaliyetlerinizde ve yayinlarinizda
dikkate almaniz gereken oOnemli bazi
noktalar bulunuyor. Bu nedenle, size
oryantasyon saglamak amaciyla baglay-
ic1 bir sosyal medya kilavuzu hazir-
ladik.

1. internet'teki her yayininizda, sirke-
tinizle ilgili bilgileri ok dikkatli kullanin.
pfenning grubunun bir calisani olarak, is
sOzlesmenizde sirket ve isletme sirlarini
korumayi tekefflil ettiniz. Buna misterile-
rimizin adlar, sirket ici islemler ve is veya
turlarla ilgili bilgiler de dahildir.

2. Litfen pfenning logistics'in ve/veya
musterilerinin ¢ikarlari s6z konusu ol-
dugunda, tim yaynlar i¢in énce sirket-
ten yazili olarak izin alinmasi gerektigini
unutmayin. Bu nedenle her zaman yo-
netimle irtibatli olun.

3. Sosyal medya sayfalarinda, toplu-
luklarda, forumlarda, blog'larda, Viki
sayfalarinda ve gevrimici iletisimin diger
turlerindeki kisisel gevrimici yayinlarinizi
kisisel olarak isaretlemeniz tavsiye edilir.
Bu agiklamalarinizdan kisisel olarak siz
kendiniz sorumlu olursunuz. pfenning
logistics adina agiklama yapmaya ancak
yonetimin yetkili kildigr kisiler yetkilidir.
internet'teki katkilarinizin herkese agik
oldugunu ve uzun zaman da bdyle ka-
lacagini unutmayin. Bu nedenle kisisel

alaninizi korumak hem kendi yarariniza,
hem de sirketinizin yararina olacaktir.

4. Bir calisan olarak, prensipte kisisel
ya da herkese agik bir sekilde sirket
hakkindaki fikrinizi sdyleme hakkiniz
vardir. Bunu yaparken kendi adiniza ve
topluluga karsi saygi nedeniyle, burada
sadece kisisel gortstinlzl ifade ettiginizi
oOzellikle belirtmeniz tavsiye edilir. Burada
ozellikle gizli ve isletmeyle ilgili konularla
ilgili olarak sir tutma sorumlulugunuz bu-
lundugunu unutmayin.

5. Kendi blog'unuz varsa ve igerigi
sirketle ve/veya mesleki faaliyetlerinizle
ilgiliyse, liitfen bir ek ifade (ibraname)
kullanin: "Bu sayfadaki yayinlar, sah-
si gorlstimdur ve pfenning logistics'in
gorlsinl teskil etmez." Yanlis anlama-
larin dnlenmesi icin fikir ve gergekleri
net bir sekilde ayirin. Litfen bu durumda
bile pfenning logistics'i temsilen hareket
ettiginizi ve yayinladiginiz seylerin her
birinin, halkin girkete karsi olan algisini
(pozitif veya negatif) olarak etkileyebi-
lecegini sakin unutmayin.

6. Bagkalarinin (ve pfenning logistics'in)
telif hakkini ihlal etmemeye dikkat edin.
Ugiincii  sahislarin  kisilik haklarina,
oOzellikle de kendi resminizle ilgili hakka
dikkat edin. Size ait oldugu konusunda
sliphe bulunan higbir metin, grafik veya
fotograflari yayinlamayin.

7. Ag topluluguna saygi gosterin. Irk,
din, cinsiyet veya menge kaynakli galiz
tabirlerden, kisisel hakaretlerden veya
asa@ilamalardan kaginin. Baskalarinin
kisisel alanina saygi gosterin.

8. s ortaklarimizdan veya isverenler-
mizden alinti yapmayin veya onlari refe-
rans vermeyin.

9. Tecribe gosteriyor ki: Agda kavga-
dan ve ukalaliktan kaginmak gerekir. Bir
hata yaptiginizda bunu ilk firsatta du-
zeltin. Gegmisteki yayin ve girislerinizi
degistirdiginizde en ideali, daha sonra
yaptiginiz bu degisiklikleri isaretlemeniz
olur.

1 0 ister web sitenizde, isterse bir sos-
yal medya sayfasinda, blog'larda, forum-
larda veya Twitter'da olsun: Her zaman
samimi davranin ve kendiniz hakkindaki
gizli birgok seyi aciklamaktan kaginin.

Bu yaziyla pfenning grubunun sos-
yal medya kilavuzunu kabul ediyor ve
buradaki kurallarin pfenning logistics ile
bir baglantisi oldugu takdirde bunlara
uymay tekefflil ediyorum. Bunlarin ihlal
edilmesinin, is hukukuyla ilgili sonuglara
ve/veya tazminat davalarina neden ola-
bileceginin farkindayim.

---------
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PFENNING-GRUPPE - PYKOBOACTBO MO NMOBEAEHUIO

COTPYOHUKOB B COLMANBHbIX MEOUA

VIHTepHeT  yxe  [aBHO  sBAseTCA
HEOTbEMMEMON  COCTaBMAIOLLEN Hallen

MOBCEAHEBHOM n3HW. OH  sBnseTcs
XpaHUNWLLEM  [aHHbIX U CPeacTBOM
ObicTporo  u npoctoro  obmeHa

WHopMaLIei, KOTOPbIA OCYLLECTBNSAETCS
MO ANEKTPOHHOW NOYTE MM HA Pa3NNYHbIX
nnartgopmax coumanbHbIX Meaua, Takux
kak Facebook, Twitter & Co., B coobLyecTax
v bnorax.

MHTepHeT ABNAETCA O6Ll.l|e,E|,OCTyI'IHbIM
NPOCTPaHCTBOM, B  KOTOpPOM, O[HaKo,
,EleI7ICTByK)T onpefenexHHble HOPMBI.

Mpy OCYLLECTBNEHUN Pa3NNYHbIX BMAOB
[EeATenbHOCTY W MybnvkaLmm MHGopmaLmmn
Bo BcemupHoit mayTuHe Heobxogumo
MPMHMMATb BO  BHUMAHWE  HECKONbKO
Ba)HbIX acnekTos. 10 37O/ NpUYMHE Mbl
coctaBunmu obsizatenbHoe PykoBoACTBO
Mo MOBEAEHWI0  COTPYAHUKOB B
couManbHbIX Megma, KOTOPOe MOMOXET
Bam opueHTMpOBaTbCA Ha MpocTopax
WHTepHeTa.

1. My6rvkys matepuansl B VHTepHeTe,
OygbTe OCMOTpUTENbHBI MPU  YKa3aHUM
WHOpMaLMY, KacaloLLencs  KOMMaHuu,
Byayun cotpygHukom  pfenning-Gruppe,
B COOTBETCTBMM C TPYAOBbIM [OTOBOPOM
Bbl Gepete Ha cebsi 00si3aTenbCTBO O
HepasrmalleHU  KOMMEPYECKOW  TalHbl.
K KoH(wmoeHumanbHOW  MHcopMmaLmm
OTHOCATCS  MMEHa  HalWX  KIMEHTOB,
CBEOEHWS1 O BHYTPEHHMX MpoLeccax W
[aHHble N0 3aKa3aM Wi MapLupyTam.

2. CrepmyeT NOMHMTL O TOM, 4TO BCS
WHchopMaLms, 3aTparvBaioLias MHTepech
cupmbl  pfenning logistics n  (unv) ee
KNMEHTOB, MOXeT My6n1koBaTbCA TOMbKO
C  NpenBapwTENbHOTO  MUCHMEHHOrO
pa3peLLeHns PYKOBOACTBA KOMNaHuW. B
37O CBSI3W BCErfa COrnacoBbiBaiiTe CBOM
[ENCTBUS C PyKOBOLCTBOM.

3. NnyHble  oHnanH-nybnukaumm B
couvanbHblx  Mefua,  coobLiecTBax,
copymax, 6norax, BWUKA W Jpyrux
hopMax OHMaNH-KOMMYHUKALWMN AOIKHBI
cofepxatb WHHOPMALMIO O TOM, YTO OHY
ABNATCA Balen NUYHON WHULMATWUBOM.
3a copepxaHue Takux nybnukaumit Bl
HeceTe NMYHYI0 OTBETCTBEHHOCTb. TOMbKO
nuam, ynorHOMOYEHHbIM PYKOBOACTBOM
KOMMaHuW,  paspelleHo  pasmeLlatb
MH(opMaLmio  oT  umeHn  pfenning
logistics. CnegyeT nNOMHUTbL, 4TO BCe
nocTbl/coobuieHus B IHTEpHETE ABNSKOTCS
0bLLENOCTYMHBIMI U XPaHSTCS B TeYeHue
HEOrpaHWYEeHHOro  nepuoja  BPEMEHM.
3awyuute Bally nnyHyio X13Hb kak B CBOUX
WHTEpecaXx, Tak U B MHTEPeCax KOMMaHuM.

4. ByayumcoTpyaHukom, BelumeeTtenpaso
BbICKa3bIBaTb CBOE MHEHWE O KOMMaHUM Kak
B YaCTHOM, TaK 1 B ny6nmyHom nopsizke. B
Takom cnyvae Bbl B Bawmx cob6CTBEHHbIX
MHTEpPECaX M 13 YBaXeHWs K coobLieCTBy
JOMKHbI YEeTKO yKasaTb, YTO BbIpaEHHOE
Bamu MHeHve sBnsetcs Tonbko Batuum
nuuHbIM.  [MpUMuTe BO BHWUMaHWe, 4TO
W B 3TOM Cnydyae crepyet cobmniopatb
00s3aTenbcTBO O HepasrnalleHun
KOH(pMAEHLanbHoM MHGopMaLum.

5. Ecnu Bbl BeeTe cBoM 610 M €ro nocTbl
cogepxar MHOpMaUMio O KOMMaHuu
u () Bawel npodeccroHansbHoON
JesitensHocTy, JobaBnsiiTe Hagnuch (Tak
Ha3. pauckneiimep) nopobHoro obpasua:
«[oCTbI Ha 3TOM CTpaHWLE ABNAKOTCS MOEN
MIMYHON WHWLMATUBOM W He BblpaxarT
MHeHue pfenning logistics». Bo n3bexanue
pasHOrnacum  4YeTko  pasrpaHnyMBainTe
CyXaeHns u aktbl. [omHUTe, YTO Aaxe
B 3TOM cnyyae Bbl npefcTaBnseTe
pfenning logistics n uto BCce Bawwu
nyBnuKaLmMm MoryT okasblBaTb BIUSIHUE (Kak
MONOXMTENBHOE, TaK U OTPULLATENbHOE) Ha
VIMUZX KOMMAHWK,

6. Bbl  JOmxHbl yBaxaTb aBTOPCKME
npaBa [fpyrvx nuud, B ToM uncne pfen-
ning logistics. Bbl AOMKHbI Npu3HaBaTh
NU4YHble MpaBa YeroBeka, B YaCTHOCT
npaBo Ha COOCTBEHHOE W300paxeHue.
He nybnukyite TeKkCTbl, rpadvkm wnm
chotorpachui,  KOTOpble He  SBMSKOTCH
pe3ynbTaToM Batuer cobCcTBEHHOI paboThl.

7. YBaxante npaBuna  UHTEPHET-
coobuectsa. HegonycTMbl HeLEH3ypHble
BbIPAXeHUsl, NU4YHble OckopOneHus, a
TaKKe YHKEHUMe [OCTOMHCTBA ApYrux
NnL, MO NpKU3HaKaM pacbl, Penurum, nona
UMK HaLMOHaNbHOCTW. YBaxaiTe NuuHyo
KU3Hb ApYruX Niofen.

8. He uuTupyitTe 1 He CCbinanTech Ha
HaLLKX AENOBbIX NAPTHEPOB UM KNNEHTOB.

9. OnbIT NOKa3bIBAET: B CETU HE CTOMT
BBS3bIBATHCS B CMOPbI M yMHUYaTh. ECn Bbl
caenan oLmnbky, ucnpaebTe €€ kak MOXHO
ckopee. Ecnn Bbl BHOCUTE WM3MEHEHMS B
npeablgyLime nocTbl U 3anuUcK, TO HYXHO
0003HaYNTb, YTO MCMpaBNEHMs BHECEHbI
no3xe.

10. HesaxHo roe, Ha Bawem caiite, B
coumanbHbIx Meaua, brorax, hopymax unm
«TBUTTepe», BCerga OCTaBalTeCh CamuM
€060 1 NocTapanTech kak MOXHO MeHbLLE
pacnpoCTPaHSTLCS O CBOEN JINYHOM KU3HU.
Hactoswwmm s cornaliatocs ¢ npasunamu,
cofepxalymmcs B PykoBoacTBe
no MOBEAEHU  COTPYAHWUKOB B
counanbHbix Megua pfenning-Gruppe,
n obssyocb WX cobniogatb,  ecnu
9T MOMNOXEHUsSI UMEOT OTHOLLEeHME K
pfenning logistics. MHe u3BecTHO, 4TO
HapyLUEHME 3TWX MPaBUI MOXET NPUBECTY
K AUCLMNMMHAPHBIM HaKkasaHusam 1 (Mnm)
HeobXoaMMOCTL BO3MeELLeHIs yiepba.

pfenning

logistics
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GHID DE CONDUITA PENTRU FIRMELE DIN GRUPUL PFENNING
IN UTILIZAREA MIJLOACELOR DE COMUNICARE SOCIALE

Internetul este de mult timp componenta
a vietii noastre zilnice. Acesta ne infor-
meaza si ne oferd posibilitatea de a face
schimb de informatii in mod simplu, prin
e-mail, pe diferite platforme de comuni-
care sociale, cum ar fi Facebook, Twitter
& Co., in comunitéti si bloguri.

Internetul este un spatiu public, dar totusi
nu in afara legii. De aceea, in toate activi-
tatile si publicarile pe web este important
sa se ia in considerare cateva aspecte
relevante. Din aceste motive, am sinte-
tizat pentru dumneavoastra un Ghid de
conduita pentru utilizarea mijloacelor
de comunicare sociale, cu caracter
obligatoriu, care va ofera o orientare.

1. Procedati cu prudenta la prezen-
tarea si publicarea pe internet a infor-
matiilor referitoare la intreprindere. In
calitatea dumneavoastra de angajat al
grupului de firme pfenning, v-ati obligat
prin contractul de munca s& pastrati con-
fidentialitatea informatiilor comerciale si
de afaceri. Aceasta include si numele
clientilor nostri, procesele interne si in-
formatii despre comenzi sau tururi.

2. Va rugam sa retineti faptul ca orice
prezentare sau publicare necesita acor-
dul prealabil in scris din partea intreprin-
derii daca sunt afectate interesele firmei
pfenning logistics si/sau clientilor ei. De
aceea, intotdeauna va trebui s& obtineti
acordul conducerii.

3. Prezentérile si publicarile private
on-line, pe platformele sociale, in comu-
nitati, forumuri, bloguri, wiki-uri sau alte
forme de comunicare online trebuie sa
fie marcate intotdeauna ca fiind private.
Pentru aceste declaratii sunteti personal

raspunzator. Doar persoanele autoriza-
te de catre conducerea intreprinderii au
dreptul de a face declaratii in numele
firmei pfenning logistics. Trebuie sa fiti
constienti de faptul ca, contributiile dum-
neavoastra pe internet sunt publice si Tsi
pastreaza mult timp acest caracter. Din
acest motiv, protejarea vietii dumnea-
voastra private, este in interesul dum-
neavoastra si al intreprinderii.

4. In calitate de angajat aveti dreptul
fundamental, de a va exprima despre in-
treprindere in mod privat si public. Daca
faceti acest lucru, in interesul dumnea-
voastra si ca semn de respect pentru
comunitate, trebuie sa aratati, cat mai
clar posibil, c& scrieti doar din perspecti-
va personald. Va rugam sa retineti ca, in
special aici, se aplica obligatia de confi-
dentialitate in ceea ce priveste aspectele
confidentiale si cele legate de intreprin-
dere.

5. Dacé aveti un blog propriu, iar conti-
nutul acestuia se refera la intreprindere
sau activitatea dumneavoastra profesio-
nald, va rugam sa utilizati o completare
(asa-numita declinare a responsabilitatii
(disclaimer)), cum ar fi; »Postarile de pe
aceastd pagind reprezinta opinia mea
personald si nu constituie pozitia fir-
mei pfenning logistics.« Pentru evitarea
neintelegerilor separati clar opiniile si
faptele. Va rugam sa fiti in permanenta
constienti de faptul ca actionati ca par-
te a firmei pefenning logistics si ca orice
prezentati si publicati poate avea o influ-
entd (pozitiva, dar si negativa) asupra
perceptiei publice a intreprinderii.

6. Luati in considerare faptul de a nu
incalca drepturile de autor ale altora si

nici pe cele ale firmei pfenning logistics.
Respectati drepturile tertilor referitoare
la personalitate, in special dreptul la pro-
pria imagine. Nu prezentati si publicati
nici un fel de texte, grafice sau fotografii
asupra carora nu detineti drepturi incon-
testabile.

7. Respectati comunitatea din retea. Nu
folositi remarci obscene, insulte, injurii
bazate pe rasa, religie, sex sau origine
nationald. Respectati viata privata a ce-
lorlalti.

8. Nu citati din si nu faceti trimiteri la
partenerii nostri de afaceri sau la bene-
ficiarii nostri.

9. Experienta dovedeste c&: pe internet
trebuie sa renuntati la cearta si atitudi-
ne superioara. Daca faceti o greseala,
corectati-o cat mai repede posibil. Daca
modificati postari si inregistrari anterioa-
re, atunci, la modul ideal, faceti trimiteri
la aceste modificari ulterioare.

10 Fie ca este vorba de site-ul dum-
neavoastra, de o platforma de comunica-
re sociala, de bloguri, foruri sau de Twit-
ter: fiti intotdeauna autentici si evitati sa
divulgati public prea mult din viata dum-
neavoastra privata. Prin prezenta accept
prevederile Ghidului de conduita pen-
tru firmele din grupul pfenning in uti-
lizarea mijloacelor de comunicare so-
ciale si ma oblig sa le respect, in masura
in care regulile continute Tn acesta fac o
referire la firma pfenning logistics. Sunt
constient de faptul cad o incélcare a
acestora poate avea, in functie de impre-
jurari, consecintele date de dreptul mun-
cii si/sau plata de daune-interese.

---------

RO



'PYMNA PFENNING - YKA3AHUA 3A COLUMANHU MEOUN

WHTEepHET oTAaBHa € HepasgenHa
YyacT OT HalleTo exegHeBue. Tol Hu
WHGOpMMpa W [JaBa Bb3MOXHOCT 3a
Obp3 1 neceH obMeH; N0 €NeKTPOHHA
nowa WnM Ha pasnuyHu  couuanHu
mMeaniaHu nnatgopmn kato Facebook,
Twitter & Co., B 06wHOCTM 1 Gnorose.

WHTEpHET e nybnuyHa u Bce nak He e
cepa, HeorpaHuyaBaHa OT 3aKOHM.
Mpn BCWUYKM peiHOCTW u nybnukauumn
B WHTepHeT TpsibBa ga ce B3emat
Nnog BHUMAaHUE HSKOMKO BaXHM TOUKM.
Mo Tasu npuwuMHa  Cb3gagoxme
3a4bIKNTENHO PBKOBOACTBO
3a couuanHute Meaum, koeto Bwu
npegnara OpueHTUp.

1. bboete  BHUMaTenHu  npu
BCAKO nyOnukyBaHe B WHTEPHET Ha
uHdopmaums, CcBbp3aHa C busHec.
Kato cwrpyoHuk/ B pynata pfenning
CTe 3aAbITKeH N0 AOroBOp Aa ona3gare
B13HEC N THProBCKYM TalHN. Te BKMNOYBAT
CbLUO 1 MMEHaTa Ha HalMTe KMWEHTH,
BBLTPELLHM NPOLECH U MHGOpMaLms 3a
MOPBYKN UMW MBTYBaHNS.

2. Mons, He 3abpaBsiite, ue
BCUYKM ny6nukauum nauckeat
NpeaBapuTeNHOTO MUCMEHO Cbrmacue
Ha dwupmaTta, korato ce 3acsrat
nHTepecute Ha pfenning logistics 1 /unu
HelHW knueHTu. BuHaru cbrnacysaiite
npeaBapuTeNHO C PBbKOBOACTBOTO Ha
vpmara.

3. JivuHn  oHnamH  nyBrnukauum
B CaMToBe 3a COUMaNHU Meawnw,
B obwHoctw, dopymu, Brorose,
yuKkuTa W apyrn popMu Ha OHMamH
KOMyHukauus, Tpsbea pga Obgart
MapK1paHu BIHarK KaTo NnyHn. 3a Teau
N3SIBMEHUS BUE CTE JIMYHO OTFOBOPEH.

Camo ymbIHOMOLLEHN OT (PUPMEHOTO
PBKOBOACTBO fNMLUa MoraT fa roBopst
0T umeTo Ha pfenning logistics. NmaiTe
npeaBeua, Ye nocToBeTe BU B MHTEpHET
ca nybnuyHn M ocTaBaT TakMBa 3a
AbIbr nepuoj OT Bpeme. 3atoBa
nasete NINYHOTO CU NPOCTPAHCTBO KaKTO
B COBCTBEH WHTEpEC, Taka W B UHTepec
Ha upmara.

4. Kato cnyxuren/ ka umate npaBoTo
no npuHUMn pfa ce wuspasseate B
4acTHOCT, a Cblo W nybnuyHo 3a
¢upmara. Korato Hanpasute TOBa,
TpsibBa B CBOI COOCTBEH MHTEPEC U OT
yBaXeHue kbM upmarta aa nosicHuTte,
Ye nuileTe camo oT cobeTBeHa rnegHa
TOuKa. imaite npensuma npeau BCUYKO,
Ye W TyK e BanuaHO 3adbiKEHWETO
32 MOBEPUTENHOCT MO OTHOLUEHWE
Ha NOBEPWUTENHW 1  OnepaTUBHY
ChAbPXKaHUS.

5. Ako nogabpxate cobcTeH bnor un
CbAbPKAHMETO € CBbP3aHO C mpmarta

wvnu  Bawata  npodecuoHanHa
JeiHocCT, Mons 13nonsganTe
JOMbiHEeHWe (T.HAap. ONpPOBEPKEHME)

kato: »[ybnukaumuTe B TO3M CalT ca
MOE JIMYHO MHEeHWe W He OTpassBaTt
MHeHneTo Ha pfenning logistics.« 3a
ja ce wu3berHat HegopasyMeHus,
OTAENANTE ACHO MHEeHUs U akTu.
BuHarv umante npeaema, Ye gencreare
kaTto yacT ot pfenning logistics u Bcuuko,
koeTo nybrnukyBaTe MoOxe pda uma
(MONOXWUTENHO KAaKTO UM HEraTuBHO)
BNNSIHWE BBPXY obLecTBeHOTO
Bb3NpusTME Ha hpmara.

6. lMomHeTe, 4ye He TpsibBa [Ha
HapyllaBaTe aBTOPCKUTE MpaBa Ha
ApyrW, Kakto W Te3n Ha pfenning
logistics. Cna3BsaitTe npaBata Ha NinyHa

HENPUKOCHOBEHOCT Ha TPETU CTpaHw,
no-crneyuanHo Ccblo M NpaBoTO Ha
cobcTBeHms cuobpas. He nybnukysaiiTe
TEKCTOBE, rpaduKn NN CHUMKM, YUITO
npaea 6€3CNOpHO HE NpuTEXaBaTe.

7. YBaxaBante 00WECTBOTO B
mpexaTa. He uanonaBaiite HeLeH3ypHM
MHEHWS, NWUYHM  o0MaKu, KneseTw,
OCHOBaHW Ha paca, penurus, non
Unu npouaxod. YBaxaBanTe IIMYHOTO
NPOCTPaHCTBO Ha ApyruTe.

8 « He untupaiite unn He ce obpbLyaiite
KbM HawwuTe OW3HEC NApTHLOPU UMK
KIMEHTY.

9. OnuTbT NOKa3Ba: B Mpexara Tpsbea
Aa ce n3barear Cnopoee M BCe3HaHMe.
AKO HanmpaBWTe rpellka, nonpaseTe 1
Bb3MOXHO Han-6bp30. AkO NpomeHsTe
no-paHHu ny6nukawmum 1 3anucw, Toraea
oTbenexete No MAeaneH HauvH Tesu
AOMbIHUTENHN NPOMEHM.

10. Jann BbB Bawwus cant, Ha
cailTa Ha couuanHa meaus, B brnoroee,
topymmn unn B Twitter 6baeTe BuHarm
aBTEHTUYHW UM He pasrnacsisante
TBBPAE NMYHM Hella 3a cebe cu.

C HacTosLOTO MpueMam yKasaHusTa
3a couuanHM MepuM Ha rpynarta
pfenning u ce 3agbmkasam fda
TM  cnaseaM, [AOKONMKOTO  TEXHUTe
pasnopeadu MmaT OTHOLUEHWE KbM
pfenning logistics Cb3HaBam, ue
HapylleHWe Ha TOBa MOXe Aa AoBefe
npu onpegenexn obcToATencTea Ao
ANCLMNANHAPHM MOCNeacTBUS 1/ unn
1ckoBe 3a 0be3LeTeHue.
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PFENNING-GRUPPE — PRZEWODNIK PO MEDIACH
SPOLECZNOSCIOWYCH

Internet od dawna jest nieodtaczng
czescig naszego codziennego zycia.
Informuje nas i daje mozliwos¢ szybkiej
i tatwej wymiany; przez poczte elek-
troniczng lub na réznych platformach
spoteczno$ciowych, takich jak Face-
book, Twitter itp., w spotecznosciach i na
blogach.

Internet jest miejscem publicznym, ale
nie stoi ponad prawem. Dlatego przy
wszystkich dziataniach i publikacjach w
Internecie wazne jest, aby uwzglednié
kilka istotnych kwestii. Z tego powodu
przygotowalismy dla Panstwa wiazacy
przewodnik po mediach spotecznos-
ciowych, ktéry zapewni orientacie w
przestrzeni internetowe;.

1. Przy kazdej publikacji w Internecie
nalezy ostroznie traktowa¢ informacje
dotyczace firmy. Jako pracownik grupy
pfenning jest Pan(i) zgodnie z umowg
0 prace zobowigzany(-a) do zachowa-
nia poufnosci w odniesieniu do tajemnic
firmowych i tajemnic przedsiebiorstwa.
Obejmujg one réwniez nazwiska kli-
entéw, procesy wewnetrzne oraz infor-
macje o0 zamdwieniach i obrot.

2. Prosimy pamietaé, ze wszystkie pu-
blikacje wymagajq uprzedniej pisemnej
zgody firmy, jesli majg one zwigzek z in-
teresami firmy pfenning logistics i/lub jej
klientow. Dlatego zawsze nalezy konsul-
towac sie z kierownictwem firmy.

3. Prywatne publikacje online na por-
talach spotecznosciowych, w spotecz-
nosciach, na forach, blogach, w ramach
spoteczno$ci wikipedystow i inne formy
komunikacji online, nalezy zawsze oz-
naczac jako prywatne. Za te wypowiedzi

sq Panstwo odpowiedzialni osobiscie. W
imieniu pfenning logistics mogg wypo-
wiada¢ sie wytacznie osoby upowazni-
one do tego przez kierownictwo firmy.
Prosimy pamietac, ze Parfistwa wpisy w
Internecie sg publiczne i pozostana takie
przez dtugi czas. Dlatego prosimy chro-
ni¢ wiasng sfere prywatng zaréwno w
interesie wtasnym, jak i w interesie firmy.

4. Jako pracownik firmy ma Pan(i) za-
sadniczo prawo do wypowiadania si¢
na temat przedsiebiorstwa prywatnie,
jak i publicznie. W taki wypadku powini-
en(-na) Pan(i) we wtasnym interesie oraz
z szacunku wobec spoteczno$ci mozli-
wie jednoznacznie zaznaczy€, ze pisze
Pan(i) z osobistego punktu widzenia.
Prosimy pamietac, ze takze w tej sytu-
acji obowigzuje Pana(-ig) obowigzek za-
chowana poufno$ci w stosunku do tresci
poufnych i firmowych.

5. W przypadku pisania wtasnego blo-
ga, gdy tresci dotyczg przedsiebiorstwa
i/lub dziatalnosci zawodowej, prosze
uzy¢ zastrzezenia (tzw. disclaimer”),
takiego jak np.. ,\Wpisy na tej stronie
stanowig moje osobiste poglady i nie
odzwierciedlajg opinii firmy pfenning
logistics”. W celu uniknigcia nieporo-
zumien prosimy jasno oddziela¢ opi-
nie i fakty. Prosimy zawsze bra¢ pod
uwage, ze takze wowczas dziata Pan(i)
jako cze$¢ pfenning logistics i wszyst-
ko, co Pan(i) publikuje moze wywiera¢
(pozytywny oraz negatywny) wptyw na
spoteczne postrzeganie firmy.

6. Prosze przy tym pamieta¢, by nie
narusza¢ praw autorskich innych osdb,
w tym praw autorskich firmy pfenning
logistics. Prosimy o przestrzeganie

praw osobistych oséb trzecich, w sz-
czegdlnosci prawa do wiasnego wize-
runku. Prosimy nie publikowaé tekstow,
grafik czy zdje¢, do ktérych nie posiada
Pan(i) praw w sposob nie budzacy wat-
pliwosci.

7. Szanuj spoteczno$¢ sieciowa. Pro-
simy zrezygnowac z obscenicznych wy-
powiedzi, zniewag osobistych, obelg na
tle rasowym, religijnym, ptciowym czy ze
wzgledu na pochodzenie. Prosimy res-
pektowac prywatnos¢ innych oséb.

8. Prosimy nie cytowac i nie odsyta¢ do
naszych partneréw biznesowych, czy tez
Zleceniodawcow.

9. Doswiadczenie pokazuje, ze w
sieci lepiej jest zrezygnowac z kiétni i
przemadrzatosci. W przypadku popetni-
enia bfedu, nalezy go mozliwie szybko
poprawi¢. W przypadku zmiany wc-
ze$niejszych wpiséw czy komentarzy,
najlepiej jest oznaczyé je jako pozniejsze
zmiany.

10. Niezaleznie od tego, czy chodzi o
wiasng strone, strone mediéw spotecz-
nosciowych, blogi, fora czy Twittera:
najlepiej jest by¢ autentycznym i unika¢
zdradzania publicznie zbyt wiele ze sfery
prywatnej.

Niniejszym akceptuje przewodnik po
mediach spotecznosciowych grupy
pfenning i zobowigzuje sie przestrze-
ga¢ zawartych w nim uregulowan, jezeli
dotyczg firmy pfenning logistics. Zdaje
sobie sprawe, ze naruszenie ich moze
skutkowaC wszczeciem postepowania
dyscyplinarnego i/lub roszczeniami ods-
zkodowawczymi.
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